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              Helsinki 9 November 2010

Dear participants of the 2010 IASPM-Norden conference on Music, Law and Business!

It certainly is no surprise to anybody that music is deeply implicated in the social and 
material networks that are constituted by legislation and sources of livelihood. Not 
only are there hundreds of millions of euros spent on the construction of new facilities 
for music education and performance in the form of Helsinki Music Centre for example, 
but one may expect to pay a great deal of money for obtaining a desired musical 
instrument or for the permission to attend to the concerts of the biggest pop stars. Yet 
the ticket price for Madonna’s concert is roughly the half of the amount of state support 
for the Finnish National Opera when calculated per capita. Furthermore, quite recently, 
the criminal liability of maintaining also music-related peer-to-peer �ile-sharing 
networks has been on trial in Finland, resulting in condemnatory decisions both in 
district courts and the Supreme Court. 

While questions pertaining to the role and position of music in relation to material 
exchange and societal norms are by no means new, recent cultural, political, economic 
and technological climate has brought forth a vast amount of discussion over the topic, 
boosted by ostensibly unprecedented foci that have taken their impetus from such 
notions as creative labour and intellectual property. In the �ield of music production, 
whether on the level of entertainment conglomerates or individual musicians, new 
solutions, models and practices are sought after. The increase in the need for copyright 
management is directly proportional to the incentives to educate musicians in 
marketing or ’branding’ themselves. These changes inevitably affect also the ways 
in which music is consumed, used and made meaningful. Questions of musical value 
are addressed in terms of, as well as in relation to, �inancial pro�its, social utility and 
cultural appreciation.

The explicit aim of the 2010 IASPM-Norden conference, entitled Music, Law and 
Business, has been to address these shifting conditions of music production and 
consumption in a multidisciplinary and crossprofessional, if you wish, environment 
that yields mutually bene�iciary dialogue regardless – and because – of the interests of 
various parties. On the behalf of all the organisers, I wish to thank all the participants 
for their input in putting together the event, and I hope we will be able to ful�ill both 
your and our own expectations. The conference is organized by the Nordic Branch of 
the International Association for the Study of Popular Music with the Bog�ires Research 
Project (’Best Practices of Globalization in Finnish Rock Exports’, Academy of Finland/
Aalto University), Doctoral Programme of Music (Sibelius Academy) and International 
Institute of Popular Culture, in co-operation with the Finnish Society for 
Ethnomusicology, the IPR University Center, Music Export Finland and Statistics 
Finland. The conference is funded by the Nordic Culture Fund.

Welcome!

Antti-Ville Kärjä
IASPM-Norden chair
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Conference dinner at Hanasaari
Thursday 25 November 2010

BUFFET “KARHUSAARI”
(Vegetarian etc. options upon request)

Salad with slightly salted salmon

Cray�ish terrine with Butler’s Sauce

Roast beef with potato salad

Västerbotten and Gouda cheese with marinated apple

Assorment of bread

Noisettes of pork in three pepper sauce with herb potatoes and season’s vegetables

Sea buckthorn brulée

      Jazz beer from Malta (1994). 
      Courtesy of the Finnish Jazz & Pop Archive.
      Photo by Antti-Ville Kärjä       2



MUSIC, LAW AND BUSINESS
IASPM-Norden Conference
Hanasaari, Helsinki/Espoo
24–26 November 2010

PROGRAMME

Wednesday 24 November

12:00 Opening & Keynote 1: Tarja Rautiainen-Keskustalo
            Negotiating the Positions of Economy and Popular Culture in the Neoliberal Era
13:15 Lunch
14:15 Parallel sessions A1 & T1
15:45 Coffee
16:15 Parallel sessions A2 & T2
19:00 Conference Reception at Chydenia
            Aalto University School of Economics
            Runeberginkatu 22–24 in Helsinki
21:00 Concert: Melissa auf der Maur
            Nosturi, Telakkakatu 8 in Helsinki

Thursday 25 November

10:00 Parallel sessions A3 & T3
11:30 Coffee
12:00 Keynote 2: Anne Danielsen
            Musical Identity, Authorship and Copyright in the Age of Digital Reproduction
13:00 Lunch
14:00 Panel discussion 1: “Music industry structures“
15:10 Break
15:20 Panel discussion 2: “Musicians’ rights“
16:30 Coffee
17:00 Keynote 3: Marja Heimonen 
            Law as an Instrument: Music Education as a Case in Point
18:00 IASPM-Norden General Meeting
20:00 Conference Dinner at Hanasaari

Friday 26 November

10:00 Parallel sessions A4 & T4
12:00 Lunch
13:00 Parallel sessions A5 & T5
14:30 Coffee
15:00 Keynote 4: Patrik Wikström
            Consequences of the Music Organizations’ Appropriation of New
            Business Practices and Routines
16:00 Closing
18:00 Farewell party

A = Main Hall “Aleksis”, T = Seminar Room “Tage”.
All the keynotes and panel discussions are held in the Main Hall “Aleksis”.     3



KEYNOTES

Professor Anne Danielsen

Department of Musicology, University of Oslo, Norway

Musical identity, authorship and copyright in the age 
of digital reproduction

In the �ield of music, authorship traditionally resides in the musical work. In practice, 
this implies that it is possible to separate the performative aspects of music from the 
pre-composed. Authorship has thus been linked to the ‘frozen’ aspects of the musical 
process, to the structure that is left behind when the performance is over, either in the 
form of a notated score or in the form of a memorable melody. The importance of the 
performance-related aspects, which were traditionally seen as expressive means and 
thus not part of the protected work, surfaced with the advent of recording techniques. 
Previous to digital music production it was not possible to extract performance-
related aspects, such as, for example, a timing pro�ile, from the totality of the recorded 
sound in an exact way. This is different with digital music technology. In this paper, 
I will discuss some examples of musical practice where the question of authorship 
is complicated, either because the creative contribution made by a speci�ic author 
consists of performative qualities and has thus not been acknowledged as part of the 
protected work, or because there are dif�iculties related to the very act of identifying 
wherein the authorship lies. Ultimately, I will re�lect on possible changes in the notion 
of musical authorship due to digital technology and try to relate them to issues of 
copyright.

Anne Danielsen is Professor in Popular Music Studies and Head of Research in the 
Dept. of Musicology, University of Oslo. She has published articles on rhythm, groove 
and sound production in post-war African-American popular music, and is the author 
of Presence and Pleasure: The Funk Grooves of James Brown and Parliament (Wesleyan 
University Press, 2006), for which she received the Lowens Book Award from the 
Society for American Music. She is also the editor of the anthology Musical Rhythm 
in the Age of Digital Reproduction (Ashgate, 2010), based on a �ive-year research 
project funded by the Norwegian Research Council and the University of Oslo. She is 
an editorial board member of Music Theory Spectrum and a member of the executive 
committee for the Association for the Study of the Art of Record Production (ASARP).
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Dr Marja Heimonen

Sibelius Academy, Helsinki, Finland

Law as an instrument: Music education as a case in point

The aim of this presentation is to explore the relationship between the law and music 
education. The approach is interdisciplinary; it is related to legal philosophy and music 
research.

The principal question to be addressed is: What kind of regulative model would best 
promote the aims in music education? First, different kinds of legislative ideologies 
and music-education systems are explored, with material drawn from England (with 
a market-based system and a common-law background), Germany (belonging to the 
Roman-Germanic tradition), and Sweden (from the Scandinavian tradition), and the 
Finnish system is compared to them.

As a result, a partially open and �lexible regulative model is supported; that is, the 
model secures the �inancial resources and at the same time leaves space for human 
autonomy and makes holistic aims in music education possible. These aims are similar 
to the “best interests of the child,” the leading principle in legislation and all action 
concerning children in Finland.

Marja Heimonen has a Master-level degree in law from the University of Helsinki, and 
a Doctor of Music degree from the Sibelius Academy (2002). Her doctoral dissertation 
Music Education and Law: Regulation as an Instrument was granted the German-Nordic 
dissertation prize (DNJV), and it was published by the Lambert Academic Publishing 
in 2010. Dr Heimonen acts as a postdoctoral researcher, teacher, and scienti�ic 
advisor at the Sibelius Academy. She is the guest editor of the Finnish Journal of Music 
Education, the author of a book on law and music education Soivatko lait? Näkökulmia 
musiikkikasvatuksen �iloso�iaan (2005), and her articles have been published 
internationally in several peer-reviewed journals such as Philosophy of Music Education 
Review, Action, Criticism, and Theory for Music Education, Yearbook on Nordic Research 
in Music Pedagogy, and Visions of Research in Music Education. She has presented 
papers and acted as a respondent in numerous national and international conferences, 
and chaired and taken part in planning and organising several symposia.
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Adjunct Professor Tarja Rautiainen-Keskustalo

Department of Music Anthropology, University of Tampere, Finland

Negotiating the positions of economy and popular cul-
ture in the neoliberal era

The boost of creative economy has lasted some years now and from today’s perspective 
it is possible to debate how the �ield of popular music has been relocated, at least 
partly, because of new interests emerging.

The paper debates how creative economy has changed and re-arranged some historical 
practices, values and beliefs connected with popular music. First, the relationship 
between culture and economy is debated; is economy an inextricable part of popular 
music or not, and why this issue now has a special emphasis.

Secondly, the paper debates how popular music is given meaning by different actors 
in society and how this process can be understand as part of neoliberal condition. 
This also raises a question of how differences between high and low culture can be 
understood in today’s society.

The underlying theory of this paper is the modern art-theory.  It can be argued that 
this theory describes the formulation of cultural �ields; for example how and why 
traditional high-low distinctions still survive in Western societies. However, the 
new articulations between neoliberal economy and culture have re-organized these 
distinctions. Therefore, paper asks, who are the gatekeepers of popular culture today, 
and by whom the �ield is de�ined (by business, by national cultural politics, by fans 
etc.).

Dr Tarja Rautiainen-Keskustalo is an adjunct professor at the Department of Music 
Anthropology, University of Tampere, Finland. She is presently participating an 
interdisciplinary research project Capitalizing culture (CAPCULT), which focuses on 
the problem of what are the economic, cultural and political conditions, forms and 
consequences of the ongoing process of transformation from culture as a value in-and-
for-itself, toward culture as an instrument-for-bene�it.  Her personal research interest 
concerns how creative economy changes the traditional conceptions of creative work 
and the role of ‘popular’ in late-modern societies. In addition she has debated how 
the concept of creative economy is transnational; how it has moved from country to 
country and how it has been understood in different ways in different cultural settings. 
For more details, please visit her personal research page.
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Dr Patrik Wikström

Media Management and Transformation Centre, Jönköping
International Business School, Sweden

Consequences of the music organizations’ 
appropriation of new business practices and routines

Music organizations of the 2010s try to �ind their role in a digital habitat which is 
dominated by Internet service providers, software developers and social network 
operators. In their struggle to adapt to the new environment, they learn from their 
new peers and pick up practices and routines which they believe may help them to 
survive and prosper. While this development has been ongoing for at least a decade, 
it is not until recently it has made sense to examine the consequences of the music 
organizations’ appropriation of new business practices and routines. What kind of 
challenges have music organizations met when they applied pricing strategies and 
revenue structures developed within the Internet sphere to their businesses?  Are they 
possible to overcome or are there fundamental differences between music business 
and the other Internet business which make them incompatible? In this talk I will also 
explore whether the logic governing “developer ecosystems” such as Facebook or Apple 
iOS is applicable to the music business. I will show examples of music entrepreneurs 
who have tried to use similar models and discuss its consequences both for business 
and the musics that it generates.

Dr Patrik Wikström is a research fellow at the Media Management and 
Transformation Centre at Jönköping International Business School. His research 
primarily concerns how media organizations revise their strategies, structures and 
routines in order to cope with technological and regulatory change. He has primarily 
been focused on the music industry but has also done research on TV production and 
book publishing. Patrik has published several book chapters and journal articles and he 
has also recently completed the book The Music Industry – Music in the Cloud (Polity). 
Wikström has a PhD in Media and Communication Studies from Karlstad University 
and a MSc in Technology Management and Economics at Chalmers University of 
Technology.
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PANEL DISCUSSIONS

Thursday 25 November, 2:00pm

Panel 1: “Music industry structures”

Participants:
Janne Mäkelä (chair), PhD, Director of the Finnish Jazz and Pop Archive
Deniz Bedretdin, music manager (Jukka Tolonen Management), musician (Kazan
Gruppasi Bedretdin)
Pekka Gronow, Adjunct Professor of Ethnomusicology, sound archive and recording
industry expert 
Sami Häikiö, Project Manager, Music Export Finland
John Richardson, Adjunct Professor of Media Studies of Music, Åbo Akademi University
Hannu Tolvanen, Project Manager, Sibelius Academy

Thursday 25 November, 3:20pm

Panel 2: “Musicians’ rights”

Participants:
Lauri Väkevä (chair), Professor in Music Education, Sibelius Academy
Herkko Hietanen, PhD, LL.M., Partner in Turre Legal, founding member of EFFI
Juha Kyyrö, President of Fullsteam (records/agency/publishing)
Lottaliina Lehtinen, LL.Lic., Legal Councel at the Finnish Musicians’ Union
Karri Miettinen a.k.a. Paleface, musician

All the panel discussions are held in the Main Hall “Aleksis”.8



PARALLEL SESSIONS

Wednesday 24 November, 2:15pm

Session A1: “Piracy, theft and fair use”
Morey, Justin: The Bridgeport dimension. Copyright enforcement and the 
simpli�ication of sampling as a musical language
Harris, Ainslie: What do consumers want from an ad-supported music download 
service?
Carr, Paul: Fair use, grand rights and the Zappa Family Trust. A legal and ethical 
examination of the enforcement of restrictive rights by a copyright holder

Session T1: “New dimensions of production and creation”
Dermol, Boštjan: Restructuring of music industry 1991–2009
Marshall, Lee: The logic of celebrity in the recording industry
Ward, David: Using music technology education to teach communication skills

Wednesday 24 November, 4:15pm

Session A2: “Censorship”
Erol, Ayhan: Female singing and market censorship in Islamic pop music in Turkey
Kirkegaard, Annemette: Censorship in African popular music and the de�initions of 
censorship
Ringsager, Kristine: When music strikes up

Session T2: “Internet and social media I”
Jetto, Beatrice: The cultural logics behind music blogs as cultural gatekeepers.
A typological framework of music blogs sub-genres
Galuszka, Patryk: Netlabels – virtual record labels – new players on the music market
Nicolau, Michel: The price of the free. The new structure of the music industry

Thursday 25 November, 10:00am

Session A3: “Technology and media”
Bennett, Samantha: Revisiting the ‘double production industry’. Equipment 
manufacturing, consumption and the music technology press in the late 2000’s
Flath, Beate: The in�luence of technology on music reception in everyday life
Brusila, Johannes: Marginality of minority music immaterialized: The negotiation 
of production models among Finland-Swedish musicians

Session T3: “Internet and social media II”
Laaksonen, Laura: “Would you like to become a fan?” Exploring social media in 
b(r)and communication
Peltz, Philipp: The scope of artist-entrepreneurship in the music industry

A = Main Hall “Aleksis”, T = Seminar Room “Tage”     9



Fri 26, 10:00am

Session A4: “‘Other’ industries and histories”
Merhy, Silvio: Bossa Nova Anniversary at the Navy Base on Villegangnon Island
Li, Fangjun: The history of the Chinese contemporary music industry from 1900s to 
1940s
Pietilä, Tuulikki: Concentration of ownership in South African and global music industry
Howard, Dennis: Style a style and pattern a pattern. Genre development in Jamaica

Session T4: “Heavy management and arrangements”
Dorman, Matthew John: Goodness in badness. Notes on the multiple identities of
heavy metal music
Karjalainen, Toni-Matti: The looks of isolation: Visual narration in music industry
Ainamo, Antti, Laaksonen, Laura & Karjalainen, Toni-Matti: Small groups go global. 
Interlocking of local tendencies and cyclical transformations in the global music industry

Fri 26, 1:00pm

Session A5: “Arranging traditions”
Berge, Ola & Johansson, Mats: Who owns an interpretation? Legal and symbolic 
ownership to Nordic folk music
Heinonen, Yrjö: Copyright, plagiarism and traditional cultural expressions – The case 
of Simon & Garfunkel’s ‘Scarborough Fair’/‘Canticle’
Lilja, Esa: Arrangement and the identity of musical composition

Session T5: “Future profession(al)s”
Ward, David: Setting up industry support for education
Thorley, Mark: Attitudes to IP in the digital age in aspiring Music Producers
Nordgård, Daniel: Understanding the digital revolution’s impact on the record industry 
– present and future

A = Main Hall “Aleksis”, T = Seminar Room “Tage”10



ABSTRACTS

Antti Ainamo, IASM, Sociology, University of Turku, Finland
Laura Laaksonen, International Business, Marketing and 
Management, Aalto University, Helsinki, Finland
Toni-Matti Karjalainen, IDBM, Aalto University, Helsinki, Finland

Small groups go global: Interlocking of local tendencies 
and cyclical transformations in the global music industry

While ethnomusicologists, anthropologists and sociologists have studied “people 
making music” from a range of different perspectives, research gaps remain in research 
of this phenomenon in terms of such dimensions of this phenomenon as those related 
to economy and society at multiple levels of analysis. To address these research 
gaps in a focused way, this paper studies a set of heavy-metal music groups in and 
around Helsinki, Finland. The paper focuses on both on how they have contributed 
to their local music scene in Helsinki and how they have dealt with the management, 
international and commercial aspects of the global music industry.

There is general agreement in sociology and in marketing that the symbolic capital 
associated with a name and trademark of any set of offerings in the music or any 
other cultural industry is likely to be large if elements score high on dimensions 
such as memorability, meaningfulness, aesthetic appeal, transferability, adaptability, 
�lexibility over time, as well as legal and competitive protectability and defensibility 
Comparatively little academic research attention has been devoted to the topic of how 
in any local, global or virtual space these elements are designed and selected, however. 
In particular, calls have been made for analysis of the degree that the elements of 
symbolic capital and their ways of expression are stable or change over time.

Leveraging on our unique access to a set of heavy-metal music bands in Helsinki, 
Finland, our analysis in this paper ranges across both practices and ideologies. The 
practices studied include those by which music is composed, played, produced, 
productized, and distributed. The focus is on the coevolution of the local scene of 
music in and around Helsinki, on the one hand, and on the commercial music offerings 
(recordings, tours and, where applicable, merchandise) produced for global music 
markets.

We �ind that the bands we have studied all trace to the Helsinki music scene. In this 
local scene, a closely-knit social network was an ecosystem in which or a platform on 
which bands and their individual members identi�ied and developed elements of their 
expression of the musical, visual and/or other elements of their musical offerings. The 
band co-developed capabilities to expressive their particular elements with ‘others’ 
in this scene. The bands co-developed competences with those at the margin of the 
band and the local scene. Internalizing many of these competences, they have then 
replicated this process of co-development at the margin of music scene and the global 
music industry.  11



This paper provides new knowledge on how groups of not more than �ive individuals
meet big business and foreign sets of cultures and institutions in the music business.
The paper also provides new knowledge on how local tendencies meet with cyclical
transformation in the global music industry. Thus, this study of elements of expression 
of elements in terms of memorability, meaningfulness, aesthetic appeal, transferability,
adaptability, �lexibility over time, and legal and competitive protectability and 
defensibility may amount to a program of similar study also in other music scenes than 
heavy-metal music in and around Helsinki, Finland.

Keywords: music and global/national/regional economy, export ventures of music,
musical expression, genres and styles in terms of law and business, the impact of fan 
communities and social media

Samantha Bennett , Department of Music & Sound Recording, 
University of Surrey, UK

Revisiting the ‘double production industry’: 
Equipment manufacturing, consumption and the 
music technology press in the late 2000’s

In 1997, Paul Théberge(1) examined the relationship between the music press 
and consumption, arguing that the simultaneous production of music technology 
by equipment manufacturers alongside the ‘creation’ of consumers by technology 
publications generated a ‘double production industry’. Following on from Théberge’s 
work, this paper examines the extent to which the current music technology 
publications industry has grown and continues to ‘create’ consumers for equipment 
manufacturers today. 

Sub topics including the widespread dissemination of audio technologies, the 
acceleration towards ‘laptop studios’ and the ‘democratisation’ of recording & 
production skills are examined using examples of journalism, advertising and 
marketing techniques. 

Featuring recent examples from publications such as Audio Media, Sound on Sound and 
Future Music, this paper analyses the key role played by the music technology press in 
the continual promotion of techno-utopian ideologies to their audiences. An evaluation 
of the current signi�icance of the ‘double-production industry’ is offered; to what extent 
is the ‘democratisation’ of audio and music technologies and skills, as portrayed and 
disseminated by the press, real or engineered by professional purveyors of techno-
utopianism through aggressive marketing strategy? 

Keywords: technology, economy, consumption, marketing 

(1) Théberge, P., (1997) Any Sound You Can Imagine – Making Music, Consuming 
Technology. Wesleyan University Press: Hanover and London. pp130
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Ola K. Berge, Telemarksforskning, Miland, Norway
Mats Johansson, Department of Musicology, University of Oslo, 
Norway

Who own an interpretation? Legal and symbolic 
ownership to Nordic folk music’

Contemporary Nordic folk music is an interesting case for the study of the economics, 
politics and legal issues of musical production by virtue of evolving in a �ield of tension 
between seemingly opposing positions. Its foundation is a remotely originating 
compilation of musical materials residing within what is captured by the general 
notion of tradition, i.e. a set of anonymous contributions accumulated and canonized 
as the melodic inventory of the genre. Preserving and cultivating this shared heritage 
clearly is central to the collective self-re�lexivity that constitutes (Norwegian, Swedish 
etc.) folk music as a �ield of cultural production. At the same time, there is an ongoing 
quest for artistic freedom and diversity of creative expression among contemporary 
musicians, who aim to be artists rather than ambassadors of the tradition. Accordingly, 
questions of agency and authorship are inevitable. How are individual artistic 
signatures established when the music is considered to be collective property? In 
view of treating (re)interpreting and (re)arranging the traditional material as creative 
acts, how does the artist obtain legal property rights for her/his work? What are the 
implications on geocultural af�iliation when local music hits a global market? The 
approach to these questions will be multidisciplinary in scope, while leaning heavily 
on a social constructionist stance. 

Keywords: glocalization, intangible property rights, informal economies, symbolic 
ownership, contemporary Nordic folk music

Johannes Brusila, Åbo Akademi University, Turku, Finland

Marginality of minority music immaterialized:
The negotiation of production models among
Finland-Swedish musicians

There are about 300,000 Swedish-speaking Finns (6 % of the population). Needless to 
say, this so called “Finland-Swedish” minority, is too small to uphold an own popular 
music industry, or even an own economically viable niche market. On the other hand, 
the cultural life of the minority is subsidized by wealthy private Finland-Swedish 
foundations, which support record productions, festivals etc. This minority framework, 
with its power structures, forces the musicians to make careful choices when building 
a career. 

In my paper I intend to discuss how Finland-Swedish musicians have negotiated 
a position in the music industry, with a special focus on the current changes in 
music mediation. This includes discussing how the musicians have approached the 
digitalization of the production, dissemination and consumption of music, and what 
threats and possibilities these processes have lead to. The changes are not only 
technical, but also economic, and, even more importantly, cultural, as the negotiation of 
a position in the industry inevitably also involves an identity aspect and touches upon 
crucial cultural categorizations. 

The paper originates in a larger project called “Finland-Swedishness constructed 
through music”, which is funded by The Society of Swedish Literature in Finland. 

Keywords: music industry, digitalization, minority, identity  13



Paul Carr, University of Glamorgan, UK

Fair use, grand rights and the Zappa Family Trust: 
A legal and ethical examination of the enforcement of 
restrictive rights by a copyright holder

Since the death of Frank Zappa in 1993, there has been an ongoing legal battle between 
the Zappa Family Trust (ZFT) and the plethora of tribute bands that have emerged, 
recording and performing his music. It could be argued that these ensembles not 
only pay direct homage to Zappa’s legacy by interpreting his music in numerous 
innovative ways, but also keep his memory alive by interfacing with both his long 
standing audience, and a younger generation who may not be aware of his music. 
Despite this, the ZFT position focuses upon copyright protection, as opposed to 
exploiting an opportunity to publicize Zappa’s legacy. Their recent claim that a ‘tribute 
performance’ falls into the category of a ‘musical dramatic work’, and therefore ‘Grand’ 
as opposed to ‘Statutory Right’ remuneration is controversial, and raises a number 
of important issues regarding the ‘dramatic nature’ of Zappa’s music, and  to what 
extent his portfolio is being appropriated for speci�ic use.(1) These factors represent 
a unique example of a copyright holder effectively litigating its fan base, and acts as a 
fascinating case study of the ethical and legal factors of what constitutes a reduction in 
a performers’ collective bargaining. This paper intends to explore these issues, before 
contextualizing them through speaking to the tribute musicians themselves and festival 
organizers such as Zappanale in Bad Doberan, Germany. 

Keywords: Zappa, copyright, grand rights, Zappa Family Trust

(1) If this is the case, then UK law dictates that permission must be granted from the 
copyright holder.
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Boštjan Dermol, Zavod IPF, Slovenia

Restructuring of music industry 1991–2009

The following presentation covers next main topics: music and national economy, 
music and public subventioning system, music piracy, and national economic 
dimensions of music copyright, including sampling and licensing.

The following questions that we are searching  answers to in this presentation are: 
What have and what do we expect form globalisation in music, music industry, 
economic aspect of globalisation as well as legislative, cultural diversity during and 
after the process of globalisation in one of EU’s smallest  country member? Was the 
past 18 years of independance all that we’ve expected, less or even more? What is 
the position of other collecting societies in other countries - former members of 
Yugoslavia? What is the historical development and bene�it of collecting society, 
especially in the case of joint collecting society of performers and phonogram 
producers, as is the one in Slovenia? What is the path and way that piracy has made 
in our teritory from 1991 up till’ now and what is the legislative solution and possible 
ways of prevention?  

Zavod IPF is the Slovene collecting society for asserting rights of performers and 
producers of phonograms. Zavod IPF is a non-pro�it organisation, established by 
music performers and producers of phonograms with the sole purpose of collective 
protection and asserting of related music rights, and regulated by the Copyright and 
related rights Act. There are three members of the phonogram producers as well as 
three members of the performers in the board of our collecting society. Zavod IPF is 
one of few Europeans as well as world’s joint collecting societies and there are some 
bene�its as well as spome weaknesses. We have learned a lot in past few years and are 
also members of international organisations SCAPR, AEPO - ARTIS and IFPI.

Matthew John Dorman, Helsinki, Finland

Goodness in badness: Notes on the multiple identities 
of heavy metal music

The controversial sides of heavy metal music and culture have been well documented 
over the years. Of the numerous issues at hand, much of the backlash against metal 
has stemmed from concerns that heavy metal promotes—in one way or another—
violence, nonconformity, and social disharmony. Bands and fans alike have weathered 
numerous changes, the most notable being charges of Satanism. These controversies 
have, I suggest, helped support and promote the genre indirectly by reinforcing the 
notion that metal is somehow in opposition to mainstream culture—despite the reality 
that metal is relatively mainstream. This paper examines how heavy metal music is 
perceived and marketed both as socially subversive and as socially normative in order 
to shed light on the nexus of music, marketing, and culture.  

 15



Ayhan Erol, Dokuz Eylul University, Izmir, Turkey

Female singing and market censorship in Islamic 
pop music in Turkey

Islamic pop music in Turkey is a part of the global islamic pop music scene. There 
are various ways in which so-called islamic pop music could be described as a ‘global 
islamic pop music scene’. First, its production depends on a particular group of 
people who have an islamic life style. They generally perform both their own musical 
compositions and traditional religious music repertoire. Most of them are often 
islamist men in their twenties and thirties or fourthies. One of the most important 
traits of the islamist pop musicians that differentiates them from other contemporary 
pop artists is that their approaches retain a holistic strategy of change and the vision 
of an islamic utopia. This insight is crucial for an understanding of their audiences. 
This music appeals largely to the people who choose Islam as a life style. They are 
commonly young, cosmopolitan, urban, educated, and relatively af�luent. Compared 
with the audience of mainstream popular musics, the audience is relatively small 
but is evidently committed and enthusiastic. People who are interested in Islamic 
music forge close relationships with each other while audiences who are interested in 
mainstream styles are part of looser networks or alliances. 

The most important aspect of islamic pop style that contrasts notably with the 
mainstream styles is that female singing is still a taboo in the islamic pop music 
industry of Turkey. Serpil Özkasap, a semi-professional singer, tried to break this taboo 
in the early 2000s. She released an album consisting only of hymns and nasheeds. 
However she was criticized by conservative circles and never again appeared in islamic 
media.  In this matter, her record company and its islamic distributors have enforced a 
kind of self-censorship on her. Her album was almost not been distributed. After that 
experience, music producers who have record companies recognized as islamic labels 
never again suggested a woman singer to release an album consisting of traditional 
islamic musical forms such as hymn and nasheed. What was so potentially dangerous 
about a female singing within the islamic music scene that led to its censure? In this 
paper I will try to give an answer to this question in terms of orthodox islamic belief 
and using the theoretical status of the term ‘practical consciousness’. The presentation 
will be accompanied by supporting audio and visual examples.   

Keywords: market censorship, female singing, Islamic pop music, Turkey
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Beate Flath, Department of Musicology, University of Graz, Austria

The in�luence of technology on music consumption in 
everyday life

Technological development changed/changes music production as well as music 
consumption. One of the main topics of research in the �ield of music business is 
the effect of p2p-�ile-sharing on revenues. Some explanations focus on substitution-
effects of music downloads/music sharing on music purchasing, but results are very 
heterogeneous. Maybe one reason, beside different methodological approaches, is 
that the paradigm of substitution is not adequate. Because of technological changes 
conditions and possibilities of music consumption are highly integrated in every day 
life and therefore could be seen as “more” than substitutes of CDs etc. This means 
that two different aspects should be focussed in this paper: The �irst one refers to the 
multifunctionality of music-players while technologies become smaller. The second 
aspect refers to streaming-networks (e.g. Spotify) which are based on using instead of 
collecting. 

According to availability a main-aspect in “digital mediamorphosis” is that music 
listening becomes more spontaneous/individual and hedonistic and mood-
management becomes more central. Implications would be that the de�inition of the 
good “music” and it’s strategies of marketing should be adapted. 

Keywords: technology, music consumption, mood-management

Patryk Galuszka, Institute of Economics, University of Lodz, Poland

Netlabels—virtual record labels—new players on the 
music market

The paper presents results of research on netlabels, which are representatives of 
emerging nonpro�it popular music sector. Netlabels (also called online labels, virtual 
record labels, web labels or MP3 labels) can be de�ined as platforms for online 
distribution and promotion of music released under Creative Commons licenses. While 
netlabels may vary, what distinguishes them from traditional record labels is that they 
distribute music free of charge and they seek no �inancial gain.

The paper discusses the reasons for development of nonpro�it popular music sector 
and compares netlabels with traditional record companies. It draws on empirical 
data (Internet survey and several in-depth interviews) to de�ine virtual record labels, 
explain what kind of services they provide their artists with and describe how they 
promote their releases. The paper concludes with suggesting new directions in which 
research on virtual record labels can go.

Keywords: netlabels, netaudio, mp3, small scale cultural production, business models
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Ainslie Harris, The Robert Gordon University, Aberdeen, Scotland

What do consumers want from an ad-supported
music download service?

Over ten years since the introduction of Napster, �ile sharing is now a part of consumer 
culture. Music piracy will never be completely eradicated even if the industry does 
manage to slow it down. The music industry has proposed three broad solutions to this 
problem: legal enforcement, monetizing content, and monetizing consumer behaviour. 
Legal enforcement is complicated by ambiguous, and/or non-existent legislation, and 
though the industry has been successful at monetizing content in terms of units sold, 
the nature of digital consumption – 99-cent singles instead of ten dollar albums – has 
prevented the industry from recovering revenues to pre-Napster levels. This leaves the 
option of monetizing consumer behaviour as a potential solution worth exploring in 
more detail. 

Ad-supported business models are one solution in this area that are being 
experimented with. While streaming services have proven popular, consumers 
continue to download illegally because they want to obtain music �iles they can keep 
without paying to do so. Ad-supported services are only sustainable if they have a 
critical mass of users, so what would a hypothetical new service need to look like in 
order to attract a critical mass of users?

There is a signi�icant lack of literature addressing these issues, and therefore a need 
to investigate and model this concept from a consumer behaviour perspective. I have 
proposed an accessible model for consumers’ acceptance of an ad-supported music 
download service, based on an extensive literature review and well-established models 
for attitudes, intentions, and technology acceptance, and will test this model through 
a three-stage primary research exercise in 2010 in Canada, the USA, and the UK, as 
part of my doctoral research. It is this model which I would like to introduce at the 
conference, by which point a signi�icant part of my primary research results will be 
available for presentation, which aim to answer the question that this presentation 
centers on.

Keywords: ad-supported, piracy, “business model”, advertising
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Yrjö Heinonen, University of Turku, Finland

Copyright, plagiarism and traditional cultural 
expressions – The case of Simon & Garfunkel’s 
‘Scarborough Fair’/‘Canticle’

The way in which intellectual property law is applied in Western countries allows 
the legal appropriation and copyrighting of traditional cultural expressions. For 
example, a musician can copyright a traditional folk song and then legally protect the 
copyrighted version from further appropriations. Singer-songwriter Paul Simon has 
been a controversial �igure regarding his re-use of traditional cultural expressions (e.g. 
‘Scarborough Fair’/‘Canticle’, ‘El Condor Pasa’, the Graceland album).

I will approach the question through a case study of Simon & Garfunkel’s ‘Scarborough 
Fair’/‘Canticle’. It is well known that Simon learned ‘Scarborough Fair’ from Martin 
Carthy, one of the key �igures of the second English folk revival. One common version 
of the story claims that Simon not only learned the song from Carthy but also stole 
and copyrighted Carthy’s arrangement without acknowledging the source. I will show, 
through a comparative analysis of both versions, that this is de�initely not the case. 

Yet it is fair to say that Simon’s re-use of ‘Scarborough Fair’ without acknowledging any 
source constituted an instance of plagiarism. Thus, a fair copyright statement would 
have credited the song as being both traditional (‘Scarborough Fair’) and Simon’s 
creation (‘Canticle’), while crediting the entire arrangement to Simon & Garfunkel.

Keywords: copyright, plagiarism, traditional cultural expressions, folk music, world
music

Dennis Howard, University of the West Indies, Jamaica

Style a style and pattern a pattern: 
Genre development in Jamaica

This paper traces the development of several popular music genres, which have been 
the hallmarks of music production in Kingston since the 1960s.  However all Jamaican 
music has, in many instances, been erroneously classi�ied as reggae and there is 
confusion as to what is reggae, rock steady and dancehall.  Most scholars have neatly 
placed the music in the convenient categories of mento, ska, rock steady, reggae and 
dancehall.  It is my contention that such a classi�ication is incomplete and perpetuates 
misinformation and downplays both the dynamic creativity of Jamaican musicians 
operating within complex multiple synergetic production models, as well as their 
phenomenal contribution to global popular music. 

I will argue that while genre classi�ication is a very problematic process, popular 
music production in Kingston has been through more genres and sub genres than is 
highlighted in academic circles and that there have additional unrecognized genre 
shifts since the establishment of dancehall. 

Keywords:  genre de�iance, genre bonding, Kingston, reggae
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Beatrice Jetto, Department of Media Music and Cultural Studies,
Faculty of Arts, Macquarie University, Sydney, Australia

The cultural logics behind music blogs as cultural 

gate-keepers. A typological framework of music blogs 
sub-genres

Over the past �ive years music blogs have become an important source of information 
and an in�luential intermediary between fans communities and the music industry. The 
emergence of music blogs has been parallel to changes in the recording industry and 
shifts in music consumption behavior.  An unprecedented availability of music has made 
selectivity and �iltering extremely important to music consumers in order to �ind what 
interests them. As radio DJs and music journalists, music blogs, by selecting music among 
the overabundance of artists available today, have become important cultural gatekeepers. 

This paper investigates how music blogs might use different logics in choosing the music 
they feature on their sites. I argue that the local and virtual environments, that surround 
music blogs, often affect the adoption of a speci�ic logic. In particular, I will discuss how, 
despite the general belief that music blogs could operate as more democratic cultural 
gatekeepers of the music industry, in fact, they act in similar fashion to traditional 
gatekeepers such as journalists and radio DJs. This very �irst attempt of questioning 
about the logics behind music blogs’ selection of music is seminal to speculate how the 
phenomenon of music blogs, only recently developed as a separate genre, might further 
evolve into different sub-genres depending on its cultural and social practices. 

Keywords: music blogs, cultural gatekeepers, co-optation, music blog sub-genres

Toni-Matti Karjalainen, Aalto University School of Economics, 
Helsinki, Finland

The looks of isolation: Visual narration in music industry 

The power of visual and other non-verbal narratives as the means of symbolic 
meaning creation in branding is acknowledged in companies and academia. Rock 
music business is one of the interesting areas in this regard, albeit a scarcely studied 
one. Visual narratives are used to correspond to the intent of the bands, their musical, 
ideological, and lyrical identities. 

We have analyzed the use of visual narration in heavy metal bands. In addition to 
analyzing visual communication within the �ield generally, the study is being conducted 
through in-depth analyses of twelve case studies. Data is collected of nine Finnish 
bands and three foreign bands through interviews of the band members responsible 
for bands’ concepts and the graphic designers and/or visual artists responsible for 
creating the visual narratives of these bands. 

Our analyses reveal that in all cases a clear intent and deliberation exist behind the 
visual narratives but the ways and means of realizing the intent are speci�ic to the 
band and its narrative. Visualization processes differ from one band to another, being 
dependent, for example, on the relationships between the musicians in a band and 
between the bands and their external visualizers, and the degree of externalization/ 
internalization of the band’s intent. 20



Narratives are created through various visual signature elements, for instance in album 
cover art and stage design. They serve to function as a channel to reinforce the band 
concept, to create additional meanings around it, to raise attention in the competitive 
markets, to differentiate from other bands, and to contextualize (or de-contextualize) 
the band with the existing and historical trajectory of music categories. Altogether, they 
can play a signi�icant role in building the band’s business success. 

Keywords: branding, design, music industry, visual narratives

Annemette Kirkegaard, University of Copenhagen, Denmark

Censorship in African popular music and the de�ini-
tions of censorship

The paper will take as its point of departure the fact that despite varying kinds of 
regulations and unclear de�initions, musicians in many parts of the world experience 
censorship and silencing of their music. In East Africa the post independence period 
has brought new social structures and the music of former ruling classes have been 
overturned by new power relations. This means that racial as well as other cultural 
categories as nationalism and religion are subject to negotiations over freedom of 
expression. Through carefully selected cases I will discuss if the regulation are in 
fact censorship or whether they are more correctly interpreted as social and cultural 
concerns and mechanisms of collective control. 

The paper rests on studies of popular music in East and Southern Africa and �ieldwork 
in Uganda and Zanzibar. My approach is based on an anthropology of music, which 
seeks to understand how music makes sense to musicians and audiences. As the core 
questions are closely related to nationalism and race, they will be addressed from a 
postcolonial perspective. 

The key argument is that the politics of difference are causing censorship in music 
exposing underlying questions of in- and exclusion.

Keywords: ethnomusicology, music censorship, East African popular music, 
postcolonial studies
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Laura Laaksonen, Aalto University School of Economics, Helsinki, 
Finland

“Would you like to become a fan?”
Exploring social media in b(r)and communication

Music industry is in turbulence. Due to the fast technological development in the �ield 
and the overgrown supply of music, the �iltering role of record labels and radio has 
diminished and today’s consumers seek information self-reliantly on the internet. The 
brand of the artist is built mostly online and on live performances. Relationships with 
audiences are maintained by developing content on online platforms like YouTube, 
MySpace, Facebook and Twitter, which has become increasingly important in the global 
music markets where competition is �ierce. We use qualitative case study approach to 
study digital brand building and the impact of emerging social media platforms in the 
context of music industry. A number of internationally successful Finnish heavy metal 
bands are examined in terms of their use of social media in their brand communication. 
We �ind that, from the customers’ perspective, the social media provide means to 
communicate one’s self identity, in which the brands of the artists can play a key role. 
Artists, in turn, can use these platforms in demonstrating the extent and demographics of 
their fan base to potential business partners. Social media communities are also capable 
of creating proli�ic campaigns involving even millions of people. Online environment 
provides enormous possibilities in building sustainable brands for artists and bands. The 
primary bene�iters are the artists who become less dependent on record labels. In order 
to do so, the artists need to take the responsibility of building their own brand. Those 
who will be able to provide value will survive the increasing competition. 

Keywords: branding, music industry, social media, Internet

Li Fangjun, Department of Media, Music and Cultural Studies of 
Macquarie University, Sydney, Australia

The history of the Chinese contemporary music 
industry from 1900s to1940s

The music industry in any region is a complex and open system. It not only requires a 
compatible and completx multisystem - which includes a technology system, product 
system, organizational system, consumption system, and policy system - but also 
includes multifarious industrial sectors (e.g live performance, recording, publishing, 
instrument manufacture, radio and television, etc.). This is can be identi�ied as the 
‘Structure’ of the Music Industry’. The paper will address the history of the Chinese 
contemporary music industry during in the 1900s and 1940s. This period is a very 
important one for China’s music industry since it constitutes a transition point 
between traditional Chinese institutions and patterns of music making and modern 
industriual practice. The paper primarily focuses on Shanghai’s music industry during 
the focal period since the city played a vital role in the development of Chinese modern 
music industry and also played an important role in the interplay between western 
countries (in particular the United States) and mainland China. This study investigates 
this history and also reveals aspects of the evolution of the modern music industry 
structure. The music industry is not only a cultural practice but also an economic and 
political activity. This study applies two research dimensions: horizonal and vertical. 
The vertical dimension mainly refers to music’s cultural practice and the horizonal 
dimension mainly refers to economic and political activity.22



Esa Lilja, University of Helsinki, Finland

Arrangement and the identity of musical composition 

This presentation addresses issues of arrangement and copyright. Arrangement is 
here seen integral for the identity of a musical work; arrangement can give to a pre-
existing composition a totally new identity. However, many times copyright holders 
do not acknowledge this, and subsequently give no �inancial shares to an arranger. 
In this regard it seems evident that commercial and artistic de�initions are many 
times contradictory – arrangements are often treated as cover versions. Hence, one 
central theme here is to make an artistic difference between an arrangement and a 
cover version. Musical examples include Chris Isaak’s and HIM’s versions of “Wicked 
Game”, Joan Baez’s and Judas Priest’s versions of “Diamonds and Rust”, and ABBA’s and 
Saunabadh’s versions of “Waterloo”. 

Keywords: arrangement, composition, music analysis

Lee Marshall, Deparment of Sociology, University of Bristol, UK

The logic of celebrity in the recording industry

It has been readily acknowledged that pop stars have always played a signi�icant role 
in the consumption of popular music. Their role in the economic organsation of the 
music industry, though recognised, is a less well-developed area of our understanding 
of popular music. Yet from the �irst star of the recorded era, Caruso, through Cliff 
Richard’s and then Elvis Presley’s �ilm crossovers, the production of stars has been a 
central plank of recording industry attempts to maintain and expand its pro�itability. 
Arguably, with the emergence of the Idol phenomenon in the last ten years or so, the 
centrality of stardom and celebrity has become even more pronounced. This paper 
discusses the economic structuring of stardom within popular music, emphasising 
both historical continuities and the possible transformations currently being witnessed. 
Indeed, the paper concludes that it is conceivable that one of the things which the 
recording industry has conventionally relied upon to maintain its position of strength 
within the music industry may now be a contributory factor to the overall weakening 
of its position.
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Silvio A. Merhy, Unirio – Universidade Federal do Estado do Rio de 
Janeiro, Brazil

Bossa Nova Anniversary at the Navy Base on 
Villegagnon Island

The Villegagnon Island near Rio de Janeiro, Brazil is closely associated with the French 
invasion of 1555. A navy base is currently located on the Island. On November 13th 
2009 an event celebrated the �ifty-year anniversary of the 2º Comando Operação 
Bossa Nova. A sense of nostalgia imbued the evening. Why would a show be associated 
with a navy operation and take place on a military base? Would not the memories of 
political and military history be in con�lict with the spirit of Bossa Nova? The event 
happened in the same auditorium as �ifty years before, with the same songs and this 
time performed by local musicians. Further questions arose when the songs were 
performed under the label of Bossa Nova in front of the military audience and special 
guests. Some of the songs, because of the ambiguous de�inition of the style, in a 
different environment might not have been recognized as Bossa Nova. The audience 
most likely appreciated the artistic value of the repertoire, in some cases because 
of family ties. The nostalgic pro�ile of the evening was in contrast with the military 
environment, which inspired re�lection on the tensions between art and society. 

Keywords: Bossa Nova, history of popular Music, Rio de Janeiro, Villegagnon Island

Justin Morey, Academy of Music, Sound & Performance, 
Leeds Metropolitan University, UK

The Bridgeport Dimension: Copyright enforcement and 
the simpli�ication of sampling as a musical language

The availability of affordable sampling technology in the late 1980s saw the creation 
of many innovative records, where substantial elements or even entire tracks were 
created from a collage of previously released recordings. In the last twenty years, 
increasingly strict policing of musical copyright has made the cost of releasing sample-
based music prohibitive, with the conclusions of Bridgeport Music, Inc. v. Dimension 
Films, 2004 FED App. 0279P (6th Cir.) effectively ring fencing sampling as physical theft, 
rather than a potential infringement of intellectual property. 

With reference to artists including Public Enemy, DJ Shadow, NWA and Kanye West, 
it will be argued that draconian copyright enforcement of music rights has led to a 
simpli�ication of the possibilities of sampling as a musical language, and replaced 
it with a generally less imaginative (but legal) use of samples, usually in the form 
of a remix, where extensive use of one source requiring one set of rights clearances 
has become the norm. It will also be argued with reference to legal case studies that 
artists working within the �ield of popular music have not been given the same level of 
permission and protection through the interpretation of copyright law that has been 
afforded to artists working within visual media to include elements of copyrighted 
material in their work.

Keywords: music, music copyright, sampling, fair use
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Michel Nicolau, Humboldt Universität, Germany and Universidade de 
Campinas, Brazil

The price of the free: 
The new structure of the music industry

The relations between phonographic and technological industries have changed since 
the end of the last century. Instead of a hierarchical relation, in which the former 
had the domain over the music business models, whereas the latter had to follow its 
demands, today those industries dispute the control of a con�lictual �ield. However, if 
the con�lict has been well reported recently, we must also perceive the production of 
“zones of solidarity” in which these industries cooperate. The central argument of this 
paper is that these “zones of solidarity” – from which the con�lict may not be excluded 
– bring forth new music business formats, based on two characteristics:  the legality 
of the activity – condemning the illegal practices related to the uses of music on the 
internet – and the transference of the operation’s �inancing from consumer to sponsors. 
We intend to describe these new businesses, as well as to investigate critically some 
of its consequences. For that purpose, two questions will be posed for discussion: 
what are the new roles assumed by the music consumer/user/fan and how this new 
situation may impact on the way music is offered. 

Key-words: music industry, Internet, technology, market

Daniel Nordgård, Faculty of Music, University of Agder, Norway

Understanding the digital revolution’s impact on the 
record industry; present and future

The economic impacts of the digital revolution, has long ago hit the record industry. Better 
technology, faster connections, a lack of good legal options and a correspondingly 
better option among music pirates, has led the record industry into a crisis that is 
restructuring the entire music industry. There are numerous explanations on why this 
is happening, what the crisis really looks like and most important; what the future 
folds. From my ongoing work with my PhD, I will outline the continued relevance of the 
Record Company. I will argue that we are still living off the investments made by the 
record companies decades ago, and that we have no immediate new model emerging.
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Philipp Peltz, Media Department, Faculty of Arts, Macquarie 
University, Australia

The scope of artist-entrepreneurship in the music 
industry

In the wake of new technologies and the internet, the entry barriers into the music 
industry have changed. In this altering environment a new phenomenon can be 
observed, where individuals produce and market creative goods with a self-marketing 
strategy. Celebrated by the press as the democratisation of art production, belittled by 
the established music industry as amateurism, hailed by artists as long awaited 
independency, and neglected by the academic community, artist-entrepreneurship 
warrants a critical in-depth examination. In a �irst step, this paper will examine the 
scope of Artist-Entrepreneurship. Due to the fact that Artist-Entrepreneurs do not 
appear in any of�icial statistics, this research project will carry out a primary data 
collection derived from an online questionnaire survey of musicians and labels.

By imposing the number of releases per Artist-Entrepreneur and the share of artists 
who embark on an entrepreneurial-strategy in our sample, one can extrapolate the 
whole amount of new releases caused by the new market participants. It can be 
assumed that by bypassing the record labels, a vast amount of new creative works of 
volatile quality rush on the market. 

Those developments will have a deep impact on the market structure and will lead to 
new challenges for incumbent market participants in the music industry.

Keywords: artist-entrepreneurship, music industry, democratisation of art production,
web 2.0

Tuulikki Pietilä, Helsinki Collegium for Advanced Studies, Finland

Concentration of ownership in South African and 
global music industry

The presentation discusses ways of organizing creative labour and ownership in South 
African music industry. It shows certain historical continuities in musicians’ and 
composers’ problems with ownership and control. The paper argues that in organising 
relationships and ownership two distinct systems co-exist in the South African music 
industry, namely the patronage model, on the one hand, and the contract model, on 
the other hand. The historical continuities arise from the fact that the music producers 
operating at the junction of the two systems have been and remain in the position to 
concentrate ownership and control to themselves, at the expense of the music creators. 
Furthermore, the paper argues that comparable processes in the global music industry 
have enabled concentration of ownership to the biggest industry actors. The material 
for the paper comes from numerous interviews with artists, composers and record 
company and label representatives in South Africa.

Keywords: ownership, copyrights, South African music industry, contracts, patronage
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Kristine Ringsager, Section of Musicology, Department of Arts and 
Cultural Studies, University of Copenhagen, Denmark

When music strikes up

Can music be regarded as destabilising for a society? If so, where would we place 
responsibility of the destabilising power of music? And how should we then 
understand music censorship?

The presentation will discuss music censorship focussing on the relationship between 
musical and human agencies and violence. Taking a musical anthropological approach 
on the subject it will draw on theories claiming that music acts on people and therefore 
is ascribed a secondary agency when it mediates in dialogical negotiations between 
people interacting with and/or through music.

Substantiated by empirical material collected during previous �ieldwork among
Kurdish and/or dissident musicians in Istanbul, Turkey, and ongoing �ieldwork among 
immigrant rap musicians in Copenhagen, Denmark, the presentation will highlight how 
music can strike up against common sense in society, how musical agencies are used as 
means in political exchange of views, and also how music censorship in relation to this 
can be understood as an active co-player in political con�licts. 

By developing the notion of music in relation to violence the presentation will open a 
discussion about where to place responsibility of the destabilising power of music, and 
by whom and where the limits of musical freedom – if at all – should be drawn.

Keywords: musical agencies, censorship, violence, anthropology

Mark Thorley, Coventry University, UK 

Attitudes to IP in the digital age in aspiring Music Producers

New technology has brought sweeping changes to how consumers listen to and buy 
music. Even as streaming sites based on subscription or advertising models gain 
ground, illegal �ilesharing and downloading continues. In contrast, many industry 
organisations such as the RIAA in the US, and the BPI and MPG in the UK strive to 
eradicate illegal downloading by supporting action against ISPs and illegal music 
downloaders themselves. These opposing views differ because of their distinct 
identities as consumers on one side, and copyright owners on the other. It would seem
to be dif�icult to support both points of view and exist credibly in the middle ground.

This paper seeks to expose the identity of the middle ground through examining 
the attitudes to IP in the digital age of aspiring Music Producers in the form of 
Music Technology students. Music Technology students exist in the middle ground 
in that they can adopt the same music consumption habits as their peers – illegal 
downloading, �ilesharing and so on. On the other hand, they have aspirations to make 
a living from music and should therefore adopt the thinking of the recording industry 
in its respect for Intellectual Property law. 

The paper will examine the contractions of the middle ground through primary 
research with Music Technology students and students of other subjects (who have 
no aspiration to make a living from music). As such, it will highlight any differences 
in behaviour and attitude and seek to explain how any seeming contradictions can be 
accommodated in individuals. 

Keywords: intellectual property, music industry, consumption, economic dimension  27



David Ward, JAMES (Joint Audio Media Education Services), UK

Setting up industry support for education

David Ward will explain why, how and when JAMES was set up to represent the 
educational interests of the industry trade bodies APRS. MPG and UKScreen.

He will explain how the course accreditation scheme was created as a supportive 
cooperation between industry and education and what the bene�its of this scheme are.

He will describe how this scheme has enabled working professionals to support 
education with Master-Classes, Seminars and workshops, and how these professionals 
can help with course design and structure to ensure that students gain knowledge and 
experience relevant to current industry needs and practice. 

Keywords: music and media industries supporting education

David Ward, JAMES (Joint Audio Media Education Services), UK

Workshop: Using music technology education to teach 
communication skills

Nearly all employers in industry and commerce stress the importance of recruiting 
students with good communication skills and business awareness.

All of these skills are needed in the record production process and David Ward will 
show how in Music Technology Education we can easily incorporate the development 
of these skills into curricula and good teaching practice.

Anyone working in a recording studio needs to have good communication skills 
and business awareness as well as technological and creative awareness skills. This 
industry good practice makes an excellent basis for teaching communication and life 
skills in Music Education.

David will show how, when he founded the original Gateway School of Recording, Music 
Technology and Music Business studies, he incorporated the work of Howard Gardner 
(Havard) on Multiple Intelligences and the principles of Humanistic Psychology, into 
teaching methods. 

He will explain the practical details of using these methods to teach Music Business 
skills and will open the workshop out to a discussion and sharing of good practice and 
challenges in the teaching of these areas.

He will explain how he has approached the learning and practice of communication 
and life skills at many educational levels from secondary schools to Master Degree 
programmes and from Teacher Training to industry orientated Continuing Professional 
Development.

Keywords: relevant music business education
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In the photograph: a snare drum used in a fund-raising campaign for “old Estonian jazz and entertainment 
musicians”, with Erik Lindström as the patron in Finland, Valter Ojakäär in Estonia, and Hannu Sopanen in 
Imatra (a town near Russian border in Finland). The guitar in the foreground belonged to Olavi Virta, one of the 
most famous Finnish entertainment singers in the 1940s and 50s. Courtesy of the Finnish Jazz & Pop Archive. 
Photo by Antti-Ville Kärjä
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MUSIC, LAW AND BUSINESS
IASPM-Norden Conference 
24–26 November 2010, Espoo/Helsinki, Finland

The �ield of music production is in a state of uncertainty, if not even in an 
outright crisis of  reproduction. Because of recent and relatively rapid changes 
in communication technology, old conglomerate models and structures of 
production, dissemination and consumption of music are arguably subject to 
change. This has also created pressure towards legislative changes, especially in 
relation to copyright issues. In general, the increased importance of immaterial 
property rights, as opposed to selling physical records, has been acknowledged 
within the music industries.

In order to address these shifting conditions of music production and 
consumption, IASPM-Norden invites scholars and other interested parties to share 
their ideas in the “Music, Law and Business” conference. The aim of the conference 
is to provide a forum in which industry professionals, of�icials, scholars and other 
agents can engage in a mutually bene�iciary dialogue. The goal is furthermore 
explicitly multidisciplinary, as the purpose is to bring together experts not only 
from the conventional areas of music research dominated by humanities and 
social sciences but also from economics and legal studies.

The conference is organized by the Nordic Branch of the International Association 
for the Study of Popular Music with the Bog�ires Research Project (’Best Practices 
of Globalization in Finnish Rock Exports’, Academy of Finland/Aalto University), 
Doctoral Programme of Music (Sibelius Academy) and International Institute of 
Popular Culture, in co-operation with the Finnish Society for Ethnomusicology, the 
IPR University Center, Music Export Finland and Statistics Finland.


